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NEED FOR TIHE STUDY

Consumer behaviour plays a major role for the growth of the company in the modern
market scenario. The basic idea of this study is to find the Consumer behaviour towards
samsung mobile in Amazon. The needs have to be recognized and necessary steps have to be

taken to make the changes.

India is growing rapidly and changes are dynamic. Pcople are changing, the
preference and the demand is changing. The market also has to change accordingly.

The purpose of consumer behaviour is not only for retaining the customers but also
attracting new customers and increasing the sales also creating and maintenance of brand
awareness.

In this competitive market the level of consumer satisfaction decides the success of

any product and any company. The right consumers have to be targeted and the right strategy

should be implemented at the right time. This will give the desired results.

OBJECTIVES OF THE STUDY:

« To find out the factors influencing to purchase ratio of Samsung mobile.
* To find out the demand of Samsung mobile.

« To study the awareness of Samsung mobile users.

« To find out the level of satisfaction towards Samsung mobile.

« To study the problems faced by the customers Samsung mobile.
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