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ABSTRACT

A Research project has been done on customer satisfaction on LG Electronics

¢ satisfaction. Enjoys high levels

India Pvt. Ltd from the study it came (o know that custome
As a

of satisfaction as they derive good experience  while shopping at ape actors.
sponded are willing to recommend to

satisfaction levels on sales and services is very high ,re
in delivery

their friends any associated . Minority of responds complained about delay

process. It is suggested to take effective measures (0 speed up delivery process and avoid

and delay in providing better customer service .
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