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ABSTRACT

The aim of the study is to understand the level of customer satisfaction
towards the Bajaj Allianz. The study apart from knowing the customers
satisfaction also focuses on the scope and growth of insurance sector in
Chennai where the study is being conducted. The project focusing on Bajaj
Allianz insurance company’s branch in Chennai ensured to successfully take

up the research on knowing the customer and their views about the life

insurance sector.

The study helps us to get a better picture as to what customer perceive
about insurance plan and their awareness about the same. The study will help us
in understanding what the customer prefers really through these insurance plans.

Also, if the customer prefers these insurance plans, the study brings to light the

customer expectation about the same.
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