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ABSTRACT

Human life is 3 most important asset and
e insurance 15 the most important type of
nsurance which provides financial
protection 10 3 person and his family
against any uncertain risks or damage. Life
nsurance provides both safety and
orotection to individuals and also
encourages 5avings among people. The
oresent study is conducted 1o find out
“£actors Affecting the Customer
preference toward life insurance policies”
2nd data is collected from khanna town, of
Punjab and sample size 1S 150
policyholders ofLIC and different private
life insurers have been selected through

c onveniencesampling method. The result
of study reveal that the consumer decision
to purchase insurance product from
different insurance companies can be
sffected by several factors like age, gender
2nd income level and company reputation,
money back guarantee, risk coverage, low
oremium and easy access to agents policy
are the main factor which attract
policyholders in buying life insurance
policy. :



PURPOSE OF THE
STUDY

1. Exploring various factors that influence
investment decisions of customers in life

insurance.

2. Investigation and analysis of the impact

of different demographic factors on the
investment decisions of the customers' life

insurance.

3. Assessing the benefits of customers in
making life insurance investment

decisions.

4. Exploring and assessing the factors
responsible for life insurance as an
Investment option.

2. Proposes extending the life insurance
among public at large.



conclusion

customer is the only significant factor that
can lead to life insurance changes. The
KeY 10 Success are insurance solutions not
the products. With diversification of
channels in recent years we saw the
emergence of corporate agents, brokers
direct sales force addition to the individual
financial advisor; Websites that provide
rating services will appear comparison of
products of

different insurers. There are many factors
influencing the investment decisions of
ysers in life insurance and as a result of
ihe survey itis concluded that

demographic factors of the population

Slay 3 key role in deciding to purchase life

| surance policies
in



