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Abstract

Motor Insurance in India deals with the insurance covers for
the loss or damage caused to the automobile or its parts due
to natural and man-made calamities. It provides accident
cover for individual owners of the vehicle while driving and
also for passengers and third party legal liability. Motor
Insurance is the branch of insurance that mostly directly
effects the general public. With over 55 million vehicles on
Indian roads on a legal requirement for insurance for every
vehicle on road, it is easy to mark why this portfolio plays
such a major role in insurance services. This project gives a
gist about various policies under different types of motor
insurance in India, the procedure for buying the policy, need

and importance and also how one can apply for claim in case
of any mishap to the motor vehicle.
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Maintenance of Ford vehicles is more. Ford is positioned in the minds of people as high

maintenance that is the one of the reason why Ford is not a big success in the Indian market.

The products “go fida™ the “ford FIESTA"™ and “ford FIGO” many features when compared
to any car in hatchback segment. No car in the hatchback segment is competitor for Figo

and Fiesta. Figo is having a number of features like dual air bags, ABS with EBD etc.

Major competitor of Ford Figo is Maruti Swift. Everyone in the market is comparing the

ford to Maruti swift as Maruti is the leader for the hatchback segment. Its product Swift is a

success model.

i cars by seeing its
Customer’s perspectives, Many of the Ford customers are buying the y

; . . frel efficiency is very low.
brand name only. The no. of customers satisfied with the fucl efficiency
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