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The first dimension of Brand Knowledge is Brand Awareness. It is related

o the strength of the brand node or trace in memory, as reflected DY

consumers” ability to identify the brand under different conditions (Rossiter
e to the

and Percy. 1987). Customer satisfaction is “an emotional respons
experiences provided by, associated with paﬁicular products OT services
purchased. This research paper 1s an attempt to explore the brand awareness

and customer satisfaction towards Ola Cabs in Bengaluru region (South and
North regilons). Convenient Data Sampling method is used for Data

co'llection. The study uses both primary data and secondary data. The

primary data was collected by using a well- structured questionnaire from

276 respondents and are entered into the sub-tables by using the simple
percentage analysis. The tools like simple percentage analysis and Chi-
Square Analysis were used. The study was conducted for a period of 3
months from March to July 2015. #period o8
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CONCLUSION

arket sector. Revenue of

Ola has seen a tremendous growth in the taxi m
rs. Today, it is the

Ola has increased almost 10 folds over the past four yea
largL‘.s( cab service provider in the country. Ola has successfully achieved
) > N T La . .

:‘uhtllu support and has created a buzz about 1ts brand in the market.
“urther e if s . A .

- C:l:ltll)u)lc l[i some more technological advancement is done at Ola then

stomer base can bc increa . g )
se
customer. ased by providing better experience to the

Ola now 1 i :
providing d;;lisreidhlsiz:\ii‘ its focus on target markets and is focused on
however concludes th 'ce to the people in the target market. The study
travelers, app based taaxti’e(shle tOba'large number of benefits provided to the
> PP are being very po .

. pular day by day, not only 1n
the I.ntetro cities of Ind%a but also in the other urbZn yrea>s/ How g
consistency in quality will make them able to survive in f?l'[ owerEn e

1 ure.

So OLA has bee :

transportation and onff;rrillcllg vallel}(ibble @ greal technology platform for
. ) ¢ options of bookin d

customers a . g and payment to

are going to 2;1 f;fiXIble timings and facilities to drivers. And sh};rtly, we

del; p _ ence a big boom and great facility of gettin

elivered to us with ease. & g Our grocery

)LA 1s a popular mobile app for persona .. _
n online cab aggregator in If\/Ium%ai, nox}vt{)ZI;i%O(r)tl?tt lc(;tr”1 }13ner11ngii OLA& P
he fastest growing businesses in India. On July 21 2 Ong O&allll 1S among
aur}ched “OLA Store’.’ for groceries and daily needs.The ’catalo g; formally
:vgllable looks extensive. Apart from the general needs like Veggtabl prOgﬁgts
airy products, frozen foods, grocery and staples etc, interesting ad d?S,’ its,
exual wellness, electrical products and health supplem,ents and m%:d?cinl:sons are

o conclude, the market for OLA Cabs depends on the custo -

leating awareness and customer satisfaction. The factors like comer pleference,

w cost, quick and safe, easy to book and timely pick and dro an_fl:_ment, brand,

fluence the customer decision o opt for OLA cabs. In add?tiglclltgyu?c V;hlcg
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