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AIR INDIA

1"

"Your Palace in the SKy:

We the group members namely S. Mani Sahithi,
a Begum feel immense pleasure

¢ objective of the report

and the degree

adiya Parveen, Sita Bhavana, Sofi

to present our report on the topic Air India. Th
is to get an insight of the aviation industry and to underst

petition in such afast growing sector as the aviation industry 11

of com
[ndia has seen aconstant pace of growth over the past many years. With
industry had

the liberalization of the Indian aviation sector, the
owned full

witnessed a transformation with the entry of the privately-

orvice airlines and low cost carriers. We would liketo request you to

ylease accept our report for your kind Perusal.
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_~0NCLUS|ON:
U

N CIMITED i India’s national airline providing domestic amd
2 ,ational ail transport services for both passengers and cargo
.:(’i'-:’ « :

ndia pmneered the country's aviation sector and its history is
_f"_,\,,,:\{qwkwlxs with the history of civil aviation in India. Air India exudes
\ <pirit of India by extending warm hospitality to all its guests which is
:--\_:merent characteristic of the Indian culture.

=nce the first flight on October 15, 1932, Air India has grown to become
mega international airline connecting to over 40 destinations in the
JSA Europe, Australia, Far-East and South-East Asia and the Gulf. The
sirline’s domestic network covers around 80 destinations, including all
state capitals and far-flung areas of India’s North-East, Ladakh,
rndaman and Nicobar Islands. Air India's young and modern fleet of
125 aircraft comprises a mix of the latest state-of-the-art Boeing B787-
Dreamliners, B777s, B747s, Airbus A330s, A321s, A320 Neos , A320s
nd A319s. Air India together with its subsidiaries Air India Express and
slliance Air have a total fleet size of 163 aircraft. Air India also provides
sround handling and engineering & maintenance services, as well as low-
cost travel options and Domestic regional connectivity through its
-ubsidiaries - Air India Charters Limited ( Air India Express) and Airline
~llied Service Limited (Alliance Air).
Mission: Provide safe, secure, affordable and sustainable air travel with
access to various parts of India and the world.

Vision: To create an eco-system to enable 30 crore domestic ticketing
by 20272 and 50 crore by 2027.

~ Winning customer’s trust can help Air India come
out of the current financial crisis.
~ Organization must be well equipped in terms:

staff, devices and information.



