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OBJECTIVES

The main objective of this project is to study and understand retail

distribution channels of Coca-Cola Beverages in Bellary.

To know the effective methods in bringing products in right time to

right customers by the retailers

To know the performance level and area covered by the existing

distribution channels.
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CONCLUSION

Distribution Channe| plays a very important role especially with respect (o the soft drink
industry because if he product is not

available on time (he consumes will switch on (o

other brands and the company will loose its market share and hence an cffective

distribution channel s the need of this industry,

The distribution channel of coca cola company s effective
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